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Where we are i Our global presence
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How we perform

A strong team on course for success

More than 5,000 employees

Over 30 billion packs EUR 1.63 bn turnover
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SIG Combibloc i Our environmental commitment and vision
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Stakeholder group T consumers

Today consumers ex-GeO0OD BECDOR&EL

A...one in two global consumer s
packaging provided for convenience purposes if it would benefit
packaging and e the environment. o
b vt Al n mo-aware markets there is increasing expectation of
packaging with minimized environmental impacts, although for

most consumers, this does not necessarily translate into
willingness to pay more for it

AAs global concern and awarenes
to grow, consumers worldwide are demanding more action from
retailers and consumer packaged goods manufacturers to
protect the environment. i

AFood retailers and manufactur e
meet consumer demand for more eco-friendly packaging
solutions. .. . AQ

Source: Nielsen Consumer Report, Mar 08: Conducted in mid 2007, the study surveyed 26,486 Internet users in
) 47 markets from Europe, Asia Pacific, the Americas, the Middle East and Africa, on the factors that influenced
Nielsen Consumer Report, March 08 their choice of grocery store and their preferences in packaging.

mini mzing environmental | mpactshn
Wendy Stockwell, Director, Nielsen Customized Research
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The eco feel good factor

Affecting the whole value chain

. SIG Cartons already serves the eco feel good factor
. with a great bunch of value propositions

. Using predominately a renewable raw material is a
key differentiator against other packaging substrates

. Using a forest / wood based raw material provides
additional value
. No competition with food ™
. Low environmental impacts
. Established recycling routes

~ FSCE is key to secure the eco feel good factor for this main FSC

raw material www.fsc.org
FSC™ C020428

.

. Usingthe F S C ladbel on pack is the trigger point for brands R
and retail to communicate fAeco responsibleforestry 5 ¢ t

SIG was first to reach globally 100% FSC COC certification NC-COC-012945 for its

value chain in 2009 and making use of the FSC label on milk and juice cartons in
the mass market by reaching a labelling share of more than 40% after 5 years
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FSC E Label use at the POS - South Africa
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0 FSC labelling in combination with consumer information is key to address the eco feel good
factor at the POS
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The eco feel good factor

Beyond FSC E

. Integration of an environmental management system
(ISO 14001) at all production sites

. Social ethical business practices verification via

membership in SEDEX plus SMETA audits for all 1SO 14001
production sites since 2013 e ol
0p\'\(\g l'eSpol’
~ Of course hygienic (HACCP, FDA, BRC) and quality & ’66
(ISO 9001) is there as well ‘_"%
o
~ The other materials 5
~ Aluminum Stewardship Initiative as option for pd
Alufoil
~ Bonsucro, ISCCplus for plant based polymers a i"um'”gnﬁ
. Conventional plastics without options so far | qﬁ;ﬁre Ship

o In all cases close cooperation with the direct supply chain is key to drive

performance
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FSC E Supply Chain Integrity

. FSC by natures has and needs a certain level of
critique to drive the system further

. Direct supply chain action is key to understand and
address issues and maintain integrity

. FSC as the system provider should

. provide an info / alert system to get early
knowledge on upcoming issues and connected
risks

_ Understand / evaluate value chains, volume flows
and connected risks

. Provide trust by risk management based controls

. Not try to reach a level of full supervision making
the system more complex and expensive

o Making the issues / risks visible and understandable at an early point is key
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